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Building Public Trust:
Why does It matter to you?

« WHO am I? @

« WHY is it important to build trust?
« WHAT if we don’t build trust?
« HOW can you build trust?
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Why Is It important to build trust?

Earning public trust in food
and farming is important to
the growth, success, and
reputation of our industry.

This s aoil ood. and Tradl; ands people
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WHY Build Public Trust?

THE CANADIAN CENTRE FOR

FOOD INTEGRITY

2022
Public Trust Research

www.foodintegrity.ca/download-2022-research-report
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THE CANADIAN CENTRE FOR

FOOD INTEGRITY

TOP FIVE ISSUES

Keeping
Cost of food Inflation Energy Costs Healthy Food The Canadian
Affordable Economy

694 66« 58« A 56+«

® Mumibsers raflact the parcantogs of those wheo sslected an 810 (axtremaly concarred) rating from a seale of OO

www.foodintegrity.ca/download-2022-research-report
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THE CANADIAN CENTRE FOR

FOOD INTEGRITY

Right
|\'il i |:i||I'|

IS CANADA’S FOOD SYSTEM HEADED
IN THE RIGHT DIRECTION?

Perceptions Have Worsened, Fueled by Cost Concerns

Don't
H:I'I'UW

Wrong
Direction

20146 2017 2018 2019 202 2021

www.foodintegrity.ca/download-2022-research-report
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FOOD INTEGRITY

About four in ten are concerned about...

Pes » i
P AN 37 v

Nutritious value of the Having enough food to Humane treatment Regulation of
food you eat feed people in Canada ol farm animals Canada’s [ood syslem

41% 39% A 38% 36% A

www.foodintegrity.ca/download-2022-research-report
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w Armimal Welfare

THE CANADIAN CENTRE FOR

FOOD INTEGRITY
Six in ten Canadians strongly agree that they have ne problem consuming animal preducts if they

are derived humanely. The food system must continue to demenstrate their animal welfare practices,
::ﬂl—i::u|n:|'|g,.' regurdir‘g antibictic vse - a concemn than has increased Year over year.

“If farm animals are treated decently and “Canadian meat, milk, and eggs are
humanely, I have no problem consumer darived from humanely treated animals”

meat, milk, and eggs”
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100
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www.foodintegrity.ca/download-2022-research-report
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FOOD INTEGRITY Farmers A2

Scientits
Small indepepdent
ern;Ecl!rllJcerz. 33
University
rezearchers
e T Pt
trust in the following groups? system overall
Grocery stores
Restaurants
Food processors .
and manufacturers 145
ogencies
Politicians

www.foodintegrity.ca/download-2022-research-report
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WHAT if we don’t build trust?

If we don't tell our story...

...Ssomeone else will
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WHAT if we don’t build trust?
'Wmmm

Misinformed
perceptions
become reality

Sl bATTERY B
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Images from Farm and Food Care Ontario
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WHAT If we do build trust?

S Earls Restaurants X

earlsrestaurant

2- Follow

This is really big.
Earls is the first chain in North America to

source all its beef from Certified Humane®
farms ow.ly/4n8DZ0

2 168 S INMYR@m

11:01 AM - 27 Apr 2016

- Images from Farm and Food Care Ontario
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WHAT If we do build trust?

A Canadian Rancher’s Take on Earls’
Beef Campaign

Posted on April 29, 2016 by Farm and Feod Care

Adrienne Ivey is a Canadian rancher, blogger, and mother. This post originally appeared on her blog The
View from the Ranch Porch.

Earls Kitchen and Bar has set the Canadian farming world all a-twitter. The restaurant chain has recently
launched a new marketing campaign promoting their latest development in beef — “Certified Humane”
raised without the use of antibiotics or added hormones and steroids.

I don’t (didn’t) mind Earls as a dining option. Up until now, they sourced their beef for their 56 Canadian
restaurants here, in Canada. They have great summertime patios, and they make fantastic Caesars. Their
head office is in Vancouver, and their first ever location was started in 1982 in Edmonton, Alberta. Sounds
good, right? Then suddenly their marketing took a turn that just doesn’t sit right with me.

Their first words of their sourcing strategy label their beef as
“Certified Humane,” which struck immediate warning bells for me.
As a beef producer, | have had the opportunity to visit and tour
MANY cattle farms. | can say, beyond a shadow of a doubt, that the
vast majority of Canadian Beef farms and ranches are raising their
cattle in a humane way.

We are ranchers for a reason. We like working with animals every
day. | have noissue with weeding out the “bad apples” that are
bound to turn up in anyindustry, but these bad farmers are so
uncommen, | cannot imagine the need to base your entire
purchasing decision around them. | visited the label’s website and

most specifically their producer page. On the page directed
Earls Restaurant’s marketing towards the farmers who would use their certification process,
campaign there was zero information on what they considered “humane”,
zero mention of how becoming certified humane would benefita
farmer’s animals, zero mention of ways to make a farm more
humane for its animals.

Like

Michael #farmer ©mic b
@earlsrestaurant does this move suggest all other #beef is raised inhumanely?

#thisisreallybig

Earls Restaurants

@michwoll absolutely not!

Michael #farmer @micl
® @ecarlsrestaurant the Certified Humane

label reinforces consumer guilt while

alienating Canadian cattle growers. #thisisreallybig

Micheal Stahl
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Comment

Earls Restaurants
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Shane Wenzel X 2 Follow

| don't take pride in boycotting businesses but
this was justified. Albertan's are proud of their
beef #boycottearls

Sheila Gunn Reid
"We've seen a 30 per cent drop in sales that's effected our ability to remain
profitable and stay open. "

globalnews.ca/news/2736140/c
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WHAT If we do build trust?

Earls Restaurants earlsrestaurant - 4 May 2016
IDENE Ve made a mistake. It was wrong o move away from #CanadianBeef.

&

Earls is committed to sourcing as much
beef as possible from Canada and will
work to build more of the supply we need

Images from Farm and Food Care Ontario

manitobapork.com




WHAT If we do build trust?

ALBEERTA
"We made a mistake': Earls reverses

decision on Canadian beef

ANN HUI- NATIONAL FOOD REPORTER

The Globe and Mail

Published Wednesday, May 04, 2016 9:00AM EDT
Last updated Wednesday, May 04, 2016 4:10PM EDT

0 Comments >4 f . J in A A B Print | License article

It took Earls three vears of planning, and dozens of meetings with supoliers
and animal welfare experts before deciding to move to Certified Humane
meat, and away from Canadian bee . And it took just seven days of angry
backlash for the company to decide vu Lare 0 an vak.

The Vancouver-based restaurant chain Earls Restaurants Ltd. - whose

announcement last week to stop using alberta beef ignited furor from local
farmers - reversed its decision on Wednesday, calling it "a mistake.” The Images from Farm and Food Care Ontario
company also abandoned its pledge to use only Certified Humane meat (a .
1J.5.-based program), saying it would work to find Canadian cattle farmers mamtObapork'Com
who undergo similar audits as those in the Certified Humane pregram and




WHAT If we do build trust?

FOCo NEWES CANADA FO0D NEWS

Ground beef sold in Canada could soon have
a health warning label

. bt T 2232022 102 o

~ Ground beef, one of Canada's favourite and most affordable proteln options, might scon be

Via

s
ManitobaPork

plastered with 2 warning label 2t the grocery store.
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WHAT Iif we do build trust?

As it Ha ’ &A o 3 @ o CDNBeef Conference @CDNBeefConf - Jun 23
thappems =g = Richard Horne §4] @RICHARD_HORNE - Jun 15 We stand with Canadian farming families and industry groups demanding
Ground beef shouldn't come with a Warning Which of these plates would you think @GovCanHealth would propose to that Health Canada exempt ground beef from requiring a health warning

apply a health warning label on one of the ingredients?...hint, it’s not the pic label. Please join the campaign at bit.ly/3xDDDSF and show your support
on the left... 8 #exemptsomehow labelmybeef. #cdnag #ontag for #cdnbeef.

#taconight #cdnbeef

f ¥ @ @ lin = (@) Canadian Cattle Association @CanCattle - Jun 14

Putting a warning label on ground beef, an affordable nutritious protein,
is misleading to consumers. Please stand alongside Canadian farm
families and demand that Health Canada exempt ground beef from
requiring a health warning label. Don't label my beef: bit.ly/3xDDDSF

label, say Canadian ranchers

Industry groups object to lumping in ground beef and por« with otner processed fooc

DON'T LABEL
MY BEEF

Tell Health Canada
to rethink its new

warning label on

Senator Don Plett &
@DonPlett

Health I+0’s proposal to add a warning label to ground

Q 18 1 19 Q )
> T #cdnbeef would throw yet another hurdle to livestock

©

#farmers & make I+ a regulatory outlier among our
trading partners. | asked @mclaudebibeau if
@CdnCattlemen producers could count on the govt’s
support.

@ManitobaBeef

¥

= Charlene Yungblut @Char Yungblut - Jun 10
Beef is a high quality, nutrient dense protein! It's ridiculous that Health
Canada is trying to push this through. It only takes a minute to follow the
link for more information and help take actionl#CdnBeef #HealthyEating




WHAT If we do build trust?

News / Canadian Politics

Health Canada backs down from
nutrition warning labels for
ground meat after criticism

New regulations will require that most foods containing more
than 15 per cent of the recommended daily intake of sodium be
labelled

Catherine Lévesque

00000

Jun 30,2022 * June 30, 2022 * 3 minute read

L__.] 80 Comments
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HOW can you build trust daily?

freshairfarmer [a)

@ 1,061 6,514 660
Posts Followers  Following < T .

" southern_prairie_pigs

 TALK about what you do -
Andrew Campbell
Milking cows, growing grain & raising kids. 493 2465 634
Side hustles of Fresh Air Media, @utensildotca, Utensil ~ . 3

. - . 101 & Cow Palace. Posts Followers  Following
 ENGAGE in online conversations = - '

a DD 1l d by aitcmb, mairl ith Andrea
> and 6 others Self proclaimed pig nerd.

Rarely not stinky. Usually smiling.

- - - Following v Message Email 49, Managing a privately owned DNA Genetics purebred
« RECOGNIZE incorrect information
Blos ’ Followed by greattastesmb, mbpork
i o and 6 others

» PREPARE - know your values, D S €
have your elevator pitch ready

Tell your Hory

NN\~ AR T

manitobapork.com

s
ManitobaPork



HOW to build trust iIn conversation

SR/
/E _—

Aristotle’s three appeals to
persuasive rhetoric:

1. Logos (data)
2. Ethos (credibility)

3. Pathos (emotion)

= B (o be bes!
| oint ol view
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HOW to build trust iIn conversation

Leading with Shared Values in 3-5x more important to building
trust than sharing facts or demonstrating technical skills/expertise

www.foodintegrity.ca/download-2022-research-report
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HOW to build trust in conversations with the general public

« LEAD with shared values

» Ask questions to identify their actual
concern

 Answer WHY not HOW
« Make a great first impression

« Stay calm — it’s not personal
* |It's okay to say “l don’'t know”
« |t's okay to agree to disagree

With content from Farm and Food Care Ontario
A ~
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HOW to build trust in conversations with the general public

« Have a conversation — you're not trying
to persuade or educate

« Listen without judgement

« Body language MATTERS

« Keep it simple — no jargon

« Prepare your 3-min elevator speech
 We’'re all in this together

With content from Farm and Food Care Ontario
A ~
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“First we eat, then we do everything else.”— M.F.K. Fisher

Kristen Matwychuk, B.Sc., PHEc.

;a. 7 Community Engagement Coordinator
; Manitoba Pork

kmatwychuk@manitobapork.com
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