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“HUMAN PERCEPTIONS OF TRUTH”
           Science of manipulation 
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“Human mind is suspectable to 
influence ” 

“falsehood and truths blend and 
persists, influencing how we perceive 
reality”
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PERCEPTION OF TRUTH

• Informed by previous experiences
• Our minds fill our perception

• “ILLUSIONARY TRUTH EFFECT”

• REPETITION – more familiar the claim, 

easier to process 

• Fake news: simple

• Science: complex and nuanced

Kanizsa Triangle
- Optical illusion-

“HUMAN PERCEPTIONS OF TRUTH”
           Science of manipulation 

Sander van der Linden (2023).

Hasher, L. D. Goldstein, and T. Toppino (1977).
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REPETITION of 
MIS / INFORMATION

FAMILIARITY
&  CONFIDENCE

MEMORY & COGNITION

REINFORCEMENT
“continued-influence 

effect”

Modified from:  Sander van der Linden (2023). Foolproof: 
Why misinformation infects our minds and how to build 
immunity. WW Norton & Company.

Conscious or Unconscious Bias

“MANIPULATION OF THE TRUTH ”
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“ROLE OF AI”

Virality of fake news (INFODEMIC) 

Amplification & Repetition of Falsehoods:

Falsehood diffused significantly farther,
faster, deeper, and more broadly than the
truth in all categories of information, 



SPEED OF LIGHT 



Bias and the Training of Models: 
INFORMATION AGE 

• 146 Zettabytes (or 146 trillion GB) of information (ALL Data) – 2024

• 23% growth rate (181 Zettabytes 2025)

• Equivalent to 9.4 million volumes of the Encyclopedia Britannica per 

person (2,200 new volumes per year per person) !!

• Generative AI models are trained on corpus of internet data 

• AGNOSTIC TECH -  CAN NOT distinguish “Fact” from “Fiction”

“ROLE OF AI”



ENGINEERING CONSENT - THE 
EDWARD BERNAYS EFFECT 



“The conscious and intelligent 
manipulation of the organized habits 
and opinions of the masses is an 
important element in a democratic 
society” 
   -Edward Bernays  1947



..Those that manufacture 
consent influence power – 
helping to support systems of 
oppression…



Mis(dis)-information

• Not new (centuries old)
• Difficult to debunk
• Informs perception and biases
• Persist




