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AACSB Assurance of Learning Goals and Objectives. 

 
The Asper School of Business is proudly accredited by AACSB. Accreditation requires a process of 

continuous improvement for the School and our students.  Part of “student improvement” is ensuring that 

students graduate with the knowledge and skills they need to succeed in their careers. To do so, the Asper 

School has set the learning goals and objectives listed below for the MBA Program. The checked 

goal(s) and objective(s) will be addressed in this course and done so by means of the items listed next to 

the checkmark. 

  

 

 

Goals and Objectives in the MBA Program 

Goals and 

Objectives 

Addressed 

in this 

Course 

Course Item(s) 

Relevant to 

these Goals 

and Objectives 

1 Strategic Thinking Students will think critically and creatively about 

solutions to organizational problems, considering short-term and long-term 

goals, resources, risks, and opportunities. 

    This is the basis 

of the course.  

Case studies, 

readings and 

real-world 

company 

evaluation 

assignments 

will be used to 

demonstrate 

and evaluate 

strategic 

thinking 

 A. Students are able to identify situations where strategic thinking is 

necessary. 
    

 B. Students are able to identify different strategies.     

 C. Students are able to perform a basic strategic analysis.     

 D. Students are able to recommend strategic alternatives and their 

implementations. 
    

2 Global Perspective Students will adopt a global mindset in considering 

organizational decisions. 

  

 A. Students have an awareness of global diversity, and multicultural 

awareness. 
    Readings and case 

studies 

 B. Students have an awareness of different global perspectives.     

 C. Students have been exposed to global business environments 

through course materials 
    

3  Ethical Mindset Students will consider ethical and moral issues when 

analyzing and recommending solutions to organizational problems. 
    Ethics and policy 

class, readings 

 A. Students demonstrate an understanding of the responsibility of 

business in society. 
    Real-world 

evaluation 

assignments  B. Students demonstrate an understanding of ethical decision making.     

 C. Students demonstrate moral development in ethical decision 

making. 
    

 D. Students demonstrate an understanding of the responsibilities of a 

leader’s role as it relates to ethics. 
    

4 Quantitative and Financial Proficiency Students will 

demonstrate the ability to approach organizational issues using quantitative 

and financial analysis. 

  

 A. Students are able to identify that a problem containing a quantitative 

aspect exists. 
    Real-world 

evaluation 

assignments 

 B. Students are able to apply financial methodologies in the answering 

of business questions. 
  

 C. Students are able to demonstrate a basic financial proficiency in 

understanding the role and flow of money in an organization. 
  

 D. Students are able to interpret the results of a financial analysis.   
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http://umanitoba.ca/research/orec/ethics/guidelines.html
mailto:humanethics@umanitoba.ca


8 

    

 

https://umanitoba.ca/asper/student-experience/graduate-student-resources
https://umanitoba.ca/asper/sites/asper/files/2020-11/Asper-MBA-Student-Handbook.pdf
http://libguides.lib.umanitoba.ca/mgmtlibrary
https://umanitoba.ca/student-supports/academic-supports/academic-learning
http://umanitoba.ca/student-supports/accessibility
http://umanitoba.ca/admin/vp_admin/ofp/copyright/index.html
https://umanitoba.ca/student-supports/academic-supports/academic-integrity
https://umanitoba.ca/admin/governance/governing_documents/students/student_discipline.html
http://umanitoba.ca/student/advocacy/
http://umanitoba.ca/student/resource/student_advocacy/student_conduct.html
https://umanitoba.ca/student-supports/health-wellness/university-health-service
https://umanitoba.ca/student-supports/student-health-and-wellness
https://umanitoba.ca/student-supports/counselling-resources-students
https://umanitoba.ca/student-supports/academic-supports/student-advocacy/case-management
http://umanitoba.ca/livewell/
http://umanitoba.ca/human_rights/rwle/index.html
http://umanitoba.ca/human_rights/rwle/index.html
http://umanitoba.ca/admin/governance/governing_documents/community/669.html
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Dr. Fast has spent his career bringing innovative technologies to the marketplace.  In 2012, he 

joined University of Manitoba as Director, Partnerships & Innovation, where he leads a team that 

is responsible for assessing and moving research-based technologies into the private sector, as 

well as facilitating collaborative research partnerships with industry. He is also leading the 

Lab2Market program and other initiatives focused on bringing an entrepreneurial culture to the 

University of Manitoba. 

 

Previously, Darren was the Senior Intellectual Property Advisor at the Public Health Agency of 

Canada. He was also President of Solalta Advisors, providing market and business development 

services for early stage, technology-based companies. Prior to that, Darren was Chief 

Technology Officer for the Western Life Sciences Venture Fund, where he created new 

companies based on licensed technologies. Darren has also served as manager, Product Planning 

and Development at Viventia Biotech, where he was responsible for the development of several 

human therapeutic antibody projects.  

 

Darren has a Ph.D. in biochemistry from the University of Alberta and a M.Sc. in chemistry from 

the University of Manitoba.  

 


